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NAVIGATING GLOBAL SUCCESS, KITAO COSMETICS’ MINIMALIST AP- N :
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NOVATIVE SKIN CARE TECHNOLOGY, MAKING A GLOBAL IMPACT. ‘ http://kitao.co.jp
By Sasha Lauture and Bernard Thompson

itao Cosmetics, a company deeply rooted in Japanese tradition, is
making waves globally with its innovative skin care products. Led by
President and CEO Kazuhiro Kawabata, Kitao emphasizes minimalism
and quality, using fewer, highly effective ingredients. This philosophy
contrasts with the more elaborate routines popularized by Korean beauty brands,
highlighting the unique appeal of J-Beauty.

Kitao's commitment to quality is exemplified in its use of matcha, a traditional
Japanese ingredient known for its health benefits. “We follow a meticulous pro-
cess to ensure our matcha is of the highest quality, preparing the soil for three
years without chemicals,” says Mr. Kawabata. This dedication to sustainability
and natural ingredients resonates with today’s eco-conscious consumers, en-
hancing the brand’s reputation.

Globally, Kitao Cosmetics has successfully penetrated U.S. and European markets,
leveraging the growing popularity of matcha. The company’s approach includes col-
laborations with influencers and marketing agencies to introduce Japanese culture

ngside its products This strategy has earned the firm a strong online presence,
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